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How do you do a  
custom kitcHen or batH rigHt? 

You should hire a designer for expertise, wisdom and a stylish eye. 
But, ultimately, it’s all up to you, the homeowner, to make the right 

choices during your renovation.

Granite or quartzite? Open or closed concept? Painted or stained? 
Shaker or European style? Stainless or not? The questions never end 

for a kitchen design, and then there are the bathroom dilemmas. Steam 
or sauna? Double or single vanity? Tankless toilet? Heated floor or 

towel heater? Luckily, you can turn to the architects and designers in 
the A & D community for guidance, and we have new insights to share 

for your next project.

If you remember one thing that you read on this page, it’s the fact that 
kitchen and bath design is currently less showy. There is certainly still 

a place for decorative corbels and millwork – a more traditional route 
– yet today’s homeowners, for the most part, seem to prefer coming 
home, resting their eyes and soothing their souls in uncluttered and 

functionally designed rooms.

Here’s more kitchen design guidance you didn’t expect. Kitchen 
design experts also see the move towards separating kitchen space 

from living areas. After years of the open concept, the chef has 
ordered some privacy. Sometimes, you just don’t want your guests 

seeing you wrestle with the lobsters or cleaning up splattered 
sauce from the walls. Size doesn’t seem to matter anymore when 

it comes to kitchens; what’s important is that the space is light 
and bright, and again, streamlined. When it does come to size, 
you’ll need products that deliver beauty and function without 

usurping every inch of space.

We want to mention an updated word about the state of 
“connected appliances.” Now that Google and Nest has 

upped the ante on the smart home, one veteran appliance 
expert we spoke to has this bit of advice: the Internet-con-

nected appliance industry is only in its infancy. Once the 
Internet, power grids, remote controls and all the other 

complex factors align, future generations of appliance in-
novations will find their way into your home in a big way, 

but it’s a long way off until the process becomes perfected.

Until then, the smartest design decision you can  
make is the one you will love to live with. That’s how you  

do custom right.

BY MARILYN ZELINSKY-SYARTO

Smarter
Decisions

make
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B u lt h a u p
bultHaup’s interior 
system brings HigH  
design and  
unprecedented  
organization to  
tHe inside of tHe  
often ignored  
kitcHen drawer 
There’s virtually no room in a Manhattan kitchen 
for a junk drawer and bulthaup has made sure that 
every inch of drawer space will be used the right 
way. In 2012, bulthaup introduced its system 
of Interior Elements, a series of tools to let the 
homeowner efficiently reconfigure the inside of a 
kitchen cabinet drawer at any time . . . or several 
times a day thanks to the fun and beauty designed 
into the system. 

Bulthaup’s organized drawer begins with functional 
prisms, or precisely angled troughs within the 
drawer, in which a variety of sliding inserts, blocks, 
jars, trays and boxes can nestle while holding 
and organizing items. The Interior System is the 
opposite of other rigid organizational systems, 
which never seem to organize enough items in a 
drawer because of inflexible design. 

With the Interior System, everything has a place. 
Ergonomically designed dividers slide effortlessly 
across troughs and hold utensils in place. Leather-
lined utensil inserts hold small items such as candy 
foils to decorating icing pens and tips. Knife blocks 
safely organize sharp utensils off the countertop. 
Prisms hold small sculptural spice jars as well as 
sleek kitchen roll holders for foil, plastic wraps 
and wax papers. Functional liners with customized 
placement of rods and dividers keep dishes and pots 
in place. Boxes, larger trays and bread containers 
complete the system, each piece designed to make 
the best possible use of space in a drawer or pull out.

To find out more about bulthaup Interior Systems, 
visit interiorsystem.bulthaup.com to see videos 
illustrating the versatility of the system. 
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Scavolini SOHO Gallery introduces to the American 
market MOTUS, a modular environment designed to allow 
reconfiguration at any time in any room depending on space 
and functional needs. No longer do homeowners need to live 
in restricted zones in a home. Motus offers a new approach 
to home design, effortlessly blurring the boundaries between 
living and working areas, softening the lines between 
cooking, entertaining, relaxing and living. “MOTUS brings 
freedom to contemporary homes,” says Daniele Busca, 
creative director and manager of the flagship store. 

MOTUS’ components easily mix and match throughout the 
home. A freestanding bookshelf system can become part of 
the kitchen design as well as a partition wall from the living 
room. Cabinetry and countertops create a flawless transition 
from room to room. Detailing, such as the thicker profile 
of the cabinetry’s top drawer, creates a subtle overhang to 
accommodate a deeper counterspace. MOTUS comes in 
a range of materials including reclaimed oak veneer saved 
from old homes in Italy. Always ahead of the curve in the 
kitchen design industry, the simplicity of MOTUS looks at 
home in any room.

To experience all of Scavolini’s modular and integrating 
concepts, visit Scavolini Soho Gallery. Courtesy, experience 
and creativity, supported by top-notch design skills and 
high-end installation services, make Scavolini Soho Gallery 
Manhattan’s sought after destination where homeowners and 
designers go to find the best solutions for any style, any need 
and any space with a 100 percent Italian-made product. 

S c av o l i n i 
scavolini takes its concept of integrating kitcHen and living 
spaces furtHer witH motus, a modular environment.
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B l a c k m a n  p l u m B i n g  S u p p ly 
blackman debuts a sHowroom witH luxury products  
dedicated to aging in place wHile expanding its selection  
of major plumbing brands.

Blackman Plumbing Supply continues to 
tap into lifestyle trends and client needs, 
bringing new showroom concepts to the 
tri-state area. Blackman is launching its 
expanded Wantagh, Long Island location 
with an inspiring, original focus dedicated 
to ADA design and equipment.

Wantagh’s showroom will be the first 
Long Island and tri-state area destination 
for luxury products designed for aging 
in place. “We will have room settings 
geared for aging in place,” according to 
David Lyon of Blackman. “These will be 
gorgeous, contemporary and traditional 
rooms, not hospital-style bathrooms.” 
Look for well-designed, functional 
products, such as walk-in tubs, on 
display that will show Blackman’s clients 
that aging in place can be beautiful. 
Blackman’s staff, continuously trained 
as certified ADA and aging in place 
professionals in the plumbing industry 
are ready to help clients seeking to 
understand luxury ADA and aging in 
place solutions. 

In addition to the Wantagh concept, 
Blackman has added to its Kohler 
distribution with products from Toto 
and American Standard.  “We now have 
something for everyone’s luxury needs,” 
says Lyon. “We’re a major Kohler 
distributor, and now we are an in-stock 
distributor for Toto and American 
Standard, which is important for our 
customers.”

Blackman’s Mahwah, New Jersey 
location, the first flagship store for Toto 
in the U.S., will display the company’s 
complete offering including the Villeroy 
& Boch line of European bath products, 
now part of the Toto brand. The new 
15,000-square-foot Mahwah showroom 
is due to open by the end of this year. All 
of Blackman’s locations carry American 
Standard’s new DVX fixture and faucet 
collections commemorating 15 decades 
of American Standard design. Blackman 
continues to feature all of its other 
successful product collections, including 
Duravit and other major faucet lines. 
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BakeS & kropp 
robert bakes and paul kropp 
expand tHeir revered Hampton’s 
luxury cabinetry and design 
firm into manHattan.
Manhattan clients who want serious, top quality kitchen and bath 
custom cabinetry can now look to Bakes & Kropp for their needs. The 
luxury cabinetry and design firm, which originated in Sag Harbor, is a 
partnership between designer Robert Bakes and craftsman Paul Kropp. 
Collaborating for years on various design projects, they realized that 
their talent, skill and expansive industry knowledge could create a 
powerhouse of a design firm. 

Robert Bakes is known for his sophisticated signature style culled from 
his experience as owner of a kitchen design studio in London, as well as 
his popular former brand, Bakes & Company. Paul Kropp has over two 
decades of experience as a skilled woodworker, master craftsman, fine 
furniture, countertop and cabinetry builder. Together they now lead an 
elite team of senior designers, woodworkers and finishers. Expanding 
on the success of their original Hamptons location, the company has 
recently opened a new flagship showroom at the prestigious New York 
Design Center in Manhattan. 

Bakes & Kropp’s design philosophy emphasizes elegance, function and 
visual balance over fleeting trends. Recent projects have showcased 
modern shapes and textures, such as bleached wood elements and 
sleek veneers, all while maintaining classic aesthetics. The collections 
offered by Bakes & Kropp serve solely as style templates, as each 
interior is ultimately customized to the particular needs of the client 
and space. The cabinetry is built by American craftsmen in the tradition 
of fine woodworking, then shipped directly from the firm’s production 
facility in Michigan.
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g r o h e
innovative kitcHen 
trends for modern 
living: groHe blue,  
minta toucH and  
ladylux3 café  
toucH faucets
Advanced technologies have created a wealth of 
choices to make a sanctuary in the home. The 
center of this experience is the kitchen—the 
ultimate community space—where families and 
friends gather. 

Kitchen faucets from GROHE lead the way, 
acting as smart tools in their functionality and 
environmental consciousness, while exciting  
the senses. 

With proprietary systems like GROHE Blue, 
which turns simple tap water into customized 
refreshment, the need for bottled water is now 
a thing of the past. GROHE Blue Pure delivers 
filtered water and GROHE Blue Chilled & 
Sparkling features a high-performance filter, 
cooler and carbonator system that delivers still, 
lightly sparkling or sparkling water directly from 
the faucet. A marriage of style and substance, 
an operating lever on the C-spout regulates both 
temperature and water flow allowing for a preferred 
carbonation level of the water. The system is 
designed to fit below any sink and includes: an 
active carbon filter that removes unpleasant 
tastes and impurities; and an ion exchanger that 
adjusts to water hardness for superior-tasting 
water everywhere and every time it is used. Blue 
is available in three LED display options, and in 
chrome and stainless steel finishes.

Touch faucet technology is one of the most highly 
functional advancements in the kitchen. LadyLux3 
Café Touch and Minta Touch faucets let you 
activate water flow with a tap of your wrist or 
elbow, keeping your kitchen environment clean 
and sanitary. What sets these touch faucets apart 
is the GROHE SilkMove® ceramic cartridge, 
which delivers smooth movement for a lifetime 
of maintenance-free operation and the patented 
SpeedClean® anti-lime system, which allows spray 
function with a simple swipe of a finger. Both  
models have a locking feature that makes switching 
between spray modes effortless. 

GROHE kitchen faucets offer simple solutions that 
fit in even the most difficult installations. It‘s not 
just with lifelong flawless function that GROHE 
impresses in the kitchen, but with its European 
design, German quality and engineering.
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a . e .  g r e y S o n
teaming witH  
arcHitects, designers 
to construct exquisite, 
innovative renovations 
of luxury manHattan 
residences for more 
tHan tHree decades
The complexities and demands of a state-of-the-
art new build or renovation project in Manhattan 
requires the resources of an architect, interior 
designer and a highly skilled general contractor. 
Joseph Kusnick, founder and president of A.E. 
Greyson, is a licensed architect with over 30 years 
of project management experience in design and 
construction specializing in the high-end Manhattan 
residential and commercial market. A.E. Greyson 
partners with the most cutting-edge residential 
architects and interior designers to bring clients’ 
most creative visions to life. The firm’s expertise 
has touched everything from grand residences on 
Central Park to Park and Fifth Avenues to regal 
corporate headquarters and luxe Madison Avenue 
boutiques.

As industry experts in every aspect of renovation, 
A.E. Greyson continues to be an invaluable resource 
for discerning real estate agents, architects and 
designers at every stage of a project, from pre-sale 
through design, planning and construction. A 
trusted contractor and specialist in executing the 
most inventive design ideas, Kusnick often refers 
architects and designers to work on projects. 

Whether it is a meticulous historic restoration 
or a one-of-a-kind contemporary home, A.E. 
Greyson offers exceptional project management and 
construction services. The firm understands the 
unique infrastructure of each space and the obstacles 
that need to be overcome to meet a project’s schedule 
and budget. Contact A.E. Greyson today to find out 
how the company can ensure a seamless relationship 
between your client’s concept and finished project.
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S h e rw i n - w i l l i a m S
sHerwin-williams colormix™ 2015 brings 
upbeat inspiration to design professionals 
planning kitcHen and batH projects
Sherwin-Williams colormix 2015 palettes 
forecast a vibrant outlook with color stories 
that bring a brightened and adventurous 
spirit to clients’ kitchens and baths. 

“We’re seeing a more cheerful approach to 
design and have forecasted colors that will 
provide a range of inspiration for designers 
to create fresh, joyful interiors,” says 
Jackie Jordan, director of color marketing, 
Sherwin-Williams. Jordan researched trends 
in art, fashion, science and global influences 
to determine the four palettes of colormix 
2015: Chrysalis, Voyage, Buoyant and 
Unrestrained.

For kitchens, Buoyant is inspired by our 
revived good spirits and a floral fixation with 
hues that are botanical and tropical in nature. 
“The uplifting colors of Buoyant remind us 
of vintage Hawaii and other tropical locales,” 
says Jordan. “Buoyant’s brighter colors create 
a fresh and vibrant space, while the neutrals 
provide the perfect background to make those 
brights shine.”

For bathrooms, Jordan suggests the Chrysalis 
palette to create spa-like spaces. With colors 
ranging from off-black to chalky neutrals 
and dusty blues, the palette evokes a calm, 
comfortable and balanced interior. “An 
important influence for Chrysalis is the 
appreciation of earth’s natural striations,” 
said Jordan. “The palette’s colors are found in 
nature, from striations in marble and stones 
to a misty landscape.”

Professionals can find inspiration with more 
color selection tools from Sherwin-Williams. 
At swcolor.com, view all Sherwin-Williams 
colors and collections, link to downloadable 
palettes for use in color rendering software 
and access the online Color Visualizer. 

Visit sherwin-williams.com to find the 
closest store near you in the New York City 
area. Larger size color 
samples are available at 
the Chelsea location.
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g e m S t o n e 
t i l e  l l c
a toucH of rare,  
genuine turquoise 
tile Handcrafted by 
gemstone tile llc, 
for tHe sopHisticated 
lifestyle.
Architects, designers and homeowners looking 
for a new, distinctive and exclusive material 
can turn to Gemstone Tile for its handmade 
turquoise tile. Gemstone Tile and the Kingman 
Turquoise Mine– the last commercially 
operating turquoise mine in North America 
– collaborated to utilize turquoise gemstones, 
handcrafting a superior building material for 
use in high-traffic indoor areas, including the 
kitchen and bath. The Kingman Turquoise 
Mine naturally produces approximately five 
hundred variations of blue/green color and can 
match the color from any other turquoise mine 
in the world.

Gemstone Tile, located in Kingman, Arizona, 
handcrafts turquoise tile resulting in a one-
of-a-kind material for countertops, flooring, 
backsplashes and wall coverings.  No other 
company in the world makes this product.  Each 
piece of stone is hand-slabbed, cut and polished 
in a labor-intensive process.

Even used as an accent, this high-end product 
creates a striking design. The Mosaic Turquoise 
tile incorporates jewelry-grade turquoise and is 
available with precious metal matrix. Boulder 
Turquoise is uniquely mined and cut to show 
natural veining and is available with copper or 
silver tone metal matrix. In addition, Gemstone 
Tile utilizes color-enhanced turquoise, resulting 
in remarkable and intense colorations called 
Mohave Purple and Mohave Green. Gemstone 
Tile has created the opportunity to own one of 
the oldest known gemstones by handcrafting a 
luxurious product that is jewelry for your home.
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g r a n D e  c e n t r a l  S h o w r o o m

tHe beauty of  
microsilk  

MicroSilk creates a 
totally unique therapeutic 
bathing experience. 
This new hydrotherapy 
system generates billions 

of tiny micro-bubbles that envelop your 
body in a warm efervescent cloud of oxygen. 
A MicroSilk bath moisturizes your skin, 
reducing finne lines and wrinkles so you 
look younger. MicroSilk also deep-cleans 
your skin and pores leaving your skin feeling 
luxuriously silky.

a warm sensation  
Because of their tiny 
size, less than 50 
microns, the micro-
bubbles tend to stay 
suspended below 

the water’s surface. As these suspended 
micro-bubbles collapse, heat energy is 
released into the water so a MicroSilk 
bath stays warm, relieving stress and 
relaxing tired muscles, without the need 
to continually add hot water.

fountain of youtH discovered in new york 
introducing microsilk® it’s like a facial for your wHole body.

MicroSilk® is a product of

microsilk. 
a HealtHy  
experience  
When you bathe in MicroSilk you‘re 
bathing in super-oxygenated water with 
oxygen levels up to 70 percent higher 
than common tap water. This increased 
oxygen level energizes cells, stimulates 
the immune system, kills bacteria, and 
promotes healing. If you think this sounds 
too good to be true then experience all the 
great benefits of MicroSilk for yourself.

To learn more, visit www.microsilkbath.com
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F e r g u S o n
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“Our diverse product offerings are a result of 
over 26 years in the stone industry,” says Babu 
Reddy, owner of HG Stones, which manufactures 
and imports premium quality natural, semi-
precious, and engineered stone. HG Stones’ 
maturation from a small shop selling granite tiles, 
to a leading brand in the surface industry, is due 
in large part to two critical elements. “A desire 
to provide superior customer service and unique 
products with greater design potential are our top 
priorities,” Reddy explains.

The company’s product lineup includes basic 
and exotic granite, premium white marble, 
stunning quartzite, Vetrazzo recycled glass 
surfaces, Radianz engineered quartz by Samsung 
and Neolith sintered compact surface. “The 
innovative surface materials we offer are the 
personification of luxury. We pride ourselves on 
staying ahead of the curve,” Babu says. “Staying 
abreast of the latest trends in the kitchen and bath 
industry has allowed HG Stones to introduce 
an array of products that fuse technological 
innovation and beauty.”

For customers’ desiring a slick contemporary 
design, HG Stones recently introduced the 
Neolith Classtone collection, a groundbreaking 
product line with a striking resemblance of 
marble. This large-format, sintered compact 
surface material is available in a variety of colors 
and textures. Impressive white marble boasts an 
exquisite beauty and timeless elegance. Quartzite 
offers customers the aesthetics comparable to 
marble with superior durability. The company’s 
offerings are sure to appeal to the most discerning 
taste.

Dedication to quality, exclusivity, and 
innovation—along with the reliable distribution 
of handpicked materials plus its own quarries and 
processing facilities—are essential to HG Stones’ 
operations. With an indoor slab yard in New York 
City, another on Long Island, and a state-of-the-
art showroom opening in the Flatiron District of 
Manhattan during the Fall 2014, HG Stones is the 
trusted name in the surface industry.

h g  S t o n e S
new york city is tHe world’s major Hub of cultural activity. 
tHe nucleus of global trends, tHe kitcHen and batH industry 
is a major reflection of tHe city’s fast pace and innovative 
spirit. Hg stones’ progressive regard to surfacing materials is 
fueled by tHis disposition.



2015
K&B
BUYER’S 
GUIDE

84� n e w yo r ks pac e s m ag .co m

e l g o t
elgot kitcHen &  
batH continues to 
find clean and  
contemporary  
design a requirement 
in manHattan  
renovations.
Clean and contemporary, now considered a 
classic design, is the most requested style for 
the majority of renovations that Elgot Kitchen 
& Bath designs. Maximized storage is always 
a necessity, adds Ellen Elias of Elgot, the well-
known establishment in Manhattan, which for 
over six decades has specialized in the design 
and installation of New York kitchens and 
bathrooms. 

Elgot’s new line of cabinetry from Canada’s 
Irpinia Kitchens, captures the very essence 
of contemporary style favored by New 
York homeowners. The high quality, luxury 
European-style cabinetry is manufactured in 
North America so that Elgot can ensure quality 
control, reduced lead times and flexibility in 
design for its clients. Irpinia cabinetry comes in 
a variety of styles from uncluttered lines with 
a more traditional soft white finish to a more 
cutting-edge design of aluminum edged doors 
with recessed pulls. 

Elias sees a subtle shift within contemporary 
style, however. “I see people moving towards 
quartz or porcelain countertops for its more 
consistent and even coloration,” she says. Elgot 
now offers Neolith, thin and extremely durable 
porcelain slabs that allow for longer seamless 
surfaces such as countertops. Both Irpinia 
Kitchens and Neolith are now on display in 
Elgot’s showroom. 
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r u n ta l  
r a D i at o r S
known worldwide 
for luxury towel  
radiators and  
decorative Heating 
products for botH 
Hot water and  
electric Heating 
systems, runtal Has 
developed under 
its steam radiators 
brand, sleek steam 
Heat solutions  
for tHe booming  
replacement market.
Runtal understands the prevalent steam heating 
needs of older homes and apartment buildings 
in the New York tri-state area.  In addition to 
its luxury towel radiators and other decorative 
heating products for hot water and electric 
heating systems, Runtal offers under their Steam 
Radiators brand, sleek alternatives to the old, 
bulky cast iron steam units replaced during 
renovations.

No other steam radiator product compares with 
the sleek designs of Steam Radiators; available in  
both classical and contemporary versions. The 
beauty of the Steam Radiators products is in the 
detailing. Runtal’s welded steel Steam Radiators 
come in three styles designed to free up valuable 
space in any room. 

Steamview, made for one pipe and two pipe 
steam systems, is available in two heights (16” 
and 24”) and five lengths (24”, 36”, 48”, 60”, 
and 72”) with a profile of 2 and ½ inches from 
the wall. Charleston Pro, also made for one and 
two pipe systems, comes in the same two heights 
and five lengths as Steamview, but with a 4” 
profile. Steamview and Charleston Pro products 
are immediately available in white and steel gray, 
in addition to hundreds of special order colors. 

The third style, Steam Flow Form, is specifically 
for two pipe systems and is ideal for lofts 
and interiors where a sophisticated industrial 
aesthetic is called for. The Steam Flow Form is 
7 and ½ inches tall, available in two lengths (36” 
and 72”) in white and argenta. 

Runtal’s steam units offer unique options for 
small spaces—especially in Manhattan—where 
every inch counts.

Steamview

Charleston Pro

Steam Flow Form




